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Consumer challenge: making informed choices
based on a fragmented labelling system

Current labelling scheme Allowed on market

Room air conditioning -
single/double duct ©

Domestic refrigerators and
freezers®

Household washing
machines®

conform Ecodesign

A+++10C
A+++ 10 A (2014)

A+++10A
A+++to A+ (2014)

A+++1to0A
A+++1o A+ (2014)

A++1toB/C
A++toDH

A to D (old label)
A+++toC(new label)

Empty
classes

Natuur&Milieu, 2014, European Energy Labelling -Opportunities for improvement
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Label

Understanding of the Energy

Commission study interim results> A-G scheme remaining
superior

Label 1- Business-as-usual

Label 2: Alphabetic
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Labei 4: Reverse numeric
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Efficiency and durability ranking high on
consumer purchase criteria

verbraucherzentrale Q2 222 /723 l

Criteria for purchase of electric and electronic appliances

Question 2: If you think about the last purchase or the next planned purchase of an electric or electronic
appliance, how important are the following aspects for you personally?

[ )
faNEC  BEUC

Electricity consumption / energy efficiency 37% | 11%, M,
Durability / lifetime / guarantee lﬂ% | 12% “
Price-performance-ratio 471% | 16% ||
Purchase price l | 1.’[8% M
Noise level |[ 29% | 1% ||
Test results / ratings / reviews | 34% | 9% ﬂ
Size and features | l 37% l | 8% ||
Customer service, e g. hotline free of cost 3':% | l 20% h%ﬂ
Manufacturer / brand l | 321}:5 5%
Look / design 18% l | 39% l | 31'4:, |6%|
0‘1% 26% 4[;% E[;% BE;'% 10&}%
representative survey by forsa, m extremely important Dvery imporant Oimportant

August 2014, n = 1051

Oless important

Dunimportant

Odon't know / n.a.
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